










Givers don't want to spend a long time sifting through email blasts. They want to digest the pertinent 
information, take action, and share it with their family and friends. You need to provide more frequent 
communications to stay relevant. Shorter, more frequent updates are preferred.

So, how often should you contact givers? Research shows 40% would like updates one to two times per 
month. As expected, this preference varies with age. Millennials were more likely to prefer frequent updates, 
while older individuals generally preferred to receive updates less frequently.

As we've mentioned in the previous pages, the following best practices should be remembered when 
developing your communication plans: 

1. Segment and Target Giver Messages
2. Personalization is Key
3. Always have a Call-to-Action
4. Valuable, Easy-to-Read and Share Content is Essential
5. Encourage Your Givers to Share Messages
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